10

Things To Consider to
Turn Your Website Into a

LEAD GEN MACHINE

A lot of people think that a well-branded and well-designed website is the end-all,
be-all of their business’ online presence. While a well-branded site is essential, one has to
consider its objective, how to best use it as a business asset and how to prioritize that above it
being cute or cool. Let’s take a look at ten of the top things (in no particular order) to consider
while working to make your website your business’ top asset.

10 THINGS TO CONSIDER
1.

Mobile Optimization

2. Search Engine Optimization
3. Complete Contact Information
4. Valuable Content
5. Case Studies and Customer/
Client Testimonials

6. An About Us Section
7. Social Media Links or Icons
8. Good User Experience
9. Don’t Make Visitors Think
10. Calls to Action
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1.
1.

MOBILE OPTIMIZATION
Have you made it a priority that your site be optimized
for the mobile experience? On top of the user experience
implications, the impact this has on visibility within
the search engines is a major determinant on the
traffic flow to your website. According to Statista,
mobile accounts for approximately half of web
traffic worldwide, so if you aren’t optimized for it,
you’re missing out. Also, in the near future, Google
will prioritize websites optimized for mobile. This
means that mobile optimization is no longer just for
customers who are on their phones, but rather what
Google will consider first when deciding who to
serve in the SERPs.

2.
2.

SEARCH ENGINE OPTIMIZATION
Is your website technically sound and optimized not only for the search
engines but for the user experience as well? Let’s face it, if your website is slow
and the navigation around your site is not intuitive, your visitors are hitting a
dead end and are going to go somewhere else for what they need. You also
need to optimize for certain keywords, ideas or user intent, making sure your
site pages are optimized to relevant keywords and supporting those keywords
with content, links and more to boost your authority for Google to serve
your site. Your website is the foundation of your online presence — let’s start
treating it like you would the foundation of your home.
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3.

COMPLETE CONTACT INFORMATION
How frustrating is it when you are on a website and looking for contact
information but can’t find it? If you’re in the business of serving customers,
you have to make it easy for them to engage with your brand. The easier it
is to contact and engage with your business, the more trust you build with
your visitors. Make sure you have a solid contact us page, multiple forms for
engagement on your website, your name, address and phone number on
every page and, if possible, a chat function for immediate engagement with
your site visitors.

4.

VALUABLE CONTENT
Your content is one of the main reasons someone will be attracted to
your website, so it needs to educate, energize and entertain your visitors.
This is your chance to provide the most value to your visitors and establish
your brand as an authority in your industry. Don’t blow this opportunity by
going cheap and light on your content. This is one investment of time and
money that can show a 10x return for your business.

5.

CASE STUDIES AND CUSTOMER/CLIENT TESTIMONIALS
One of the foundations of showing your expertise and authority while
building trust is not just presenting your case to others, but having your
satisfied customers do it for you. Word of mouth is still the number one
driver of business, and customer testimonials are an extension of this. In fact,
reports show that online reviews impact purchasing decisions for over 93%
of consumers.
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6.

AN ABOUT US SECTION
This section needs to include images of your team or
key team members. Looking for a solution online is
anchored by those organizations that establish trust
with their site visitors, so putting faces to a brand and a
name is critical in establishing this trust. People love to
know who they are doing business with, and the online
space is no different. Thinking that you’re not photogenic
or not wanting your photo on the web is not a good
enough excuse — you need to do everything you can to
work to build trust with your prospects via your website.

7.

SOCIAL MEDIA LINKS OR ICONS
This is another factor that helps build trust and authority online. An
overwhelming amount of your site visitors are going to want to see
how people engage with your brand on various social channels. Whether
they do this to get a feel for your responsiveness, to learn more about your
product or services or just to prove legitimacy, you need to show them that
you’re an entity that engages with
your community. This is critical to
the success of your brand online.

8.

GOOD USER EXPERIENCE
A good user experience is essential for building trust and authority with your
audience, but there are also many factors of user experience that are now tied
to your overall visibility on the search engines and directly impact your traffic.
The days of simply having a website are gone. You have to have a well planned,
user-centric website that provides value to your site visitors if you want to
maximize the impact your website can have on your business.
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9.

DON’T MAKE VISITORS THINK
Directly tied to user experience is your site’s overall design and how it
supports your business objectives. Having too many options on your site is
setting yourself up for failure; visitors should not have to think about what to
do next. Your visitors have objectives and your business has objectives. Let’s
address these most important objectives by building an intuitive, easy to use
website that gets to the heart of your visitors needs as quickly as possible.

10.

CALLS TO ACTION
Internet users are prone to react to calls to action
on websites. “Click here” or “sign-up now”
are overwhelmingly effective for getting the
conversation started with your prospects, which is
the entire reason we invest in our online presence
to begin with. It’s also important to include CTAs
throughout the entirety of the sales funnel, not
just when prospects are ready to be contacted.
Downloads and other useful tools will let you address
the needs of your users while providing as much
value as possible. Your calls to action are the bread
and butter of how we accomplish this online.

Your website has the opportunity to be your number one lead generator for
your business. Any attempt that falls short of that is not maximizing your top
online asset. With our “10 Things to Consider to Turn Your Website into a Lead
Generation Machine”, you can use your website as your business’ top asset.
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RedShift Digital Marketing is a full-service digital marketing agency located in downtown
Pittsburgh. We pride ourselves on clear communication, transparent pricing, ROI and
going above and beyond what you would expect from your typical marketing and
advertising agency. We specialize in enhancing our clients’ digital presence through a
proprietary process known as Digital Marketing EssentialismTM, dramatically increasing
their site traffic and driving revenue for their business.
In 2020, Mirage MarCom, an award-winning agency with core capabilities in video, web,
and print, became Mirage MarCom, a Division of RedShift. Between our two divisions,
RedShift Digital Marketing continues to provide the same values that we have always lived
by, collectively serving our growing client base.
Contact RedShift Digital Marketing today to learn more about how our team of experts
can help your business.

RedShiftDM.com
412.697.2800
Digital@RedShiftDM.com

